


"WHAT DO YOU
WANT PEOPLE TO
SAY ABOUT YOU
WHEN YOU ARE NOT
IN THE ROOM"

JEFF BEZOS




HUSTLE & HEART

BUILDING YOUR BRAND AND COMMUNICATINGIT
TO OTHERS, HELPS YOU TO:

ENSURE PEOPLE AND
OURSELVES IN A IN THE HAVE A SELF-MOTIVATED AS
HIGHLY COMPANY AND MAKE WE GAIN IN SELF-

COMPETITIVE OTHERS AWARE OF AND HOW TO WORK AWARENESS AND
INTERNAL AND OUR PRESENCE WITH YOU CLARITY ABOUT

WHAT WE HAVE TO
OFFER

EXTERNAL
MARKETPLACE




HUSTLE & HEART

PERSONAL BRANDING
PYRAMIDE

WANT TO WORK WITH/OR FOR
YOU

THE LEGACY | WOULD
IDEALLY LIKE TO LEAVE

THE DIFFERENCE |
WISH TO MAKE

MY STANDOUT
WHAT | BRING STRENGTHS, SKILLS
AND EXPERTISE

CORE VALUES AND
ATTITUDES THAT DEFINE MY
PERSONAL BRAND




HUSTLE & HEART
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HOW WILL YOU COMMUNICATE YOURBRAND TO
KEY STAKEHOLDERS?
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AUDIENCE: WHO MUST KNOW ABOUT YOU TO
REACH YOUR GOAL?



VISIBILITY: HOW CAN YOU BE MORE SEEN BY THESE
STAKEHOLDERS?



WHAT ISINTERESTING ABOUT SOME OF YOUR
PERSONAL ACTIVITIES THAT CAN STRENGTHEN
YOUR BRAND?
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SELF-PROMOTION: WHO NEEDS TO KNOW THE
LYRICS TO YOUR BRAND TO MAKE YOU A WANTED
ARTIST?




HOW WILL YOU COMMUNICATE YOURBRAND TO
KEY STAKEHOLDERS?
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KEY TAKE AWAYS

O'] "WHAT DO YOU WANT PEOPLE TO SAY ABOUT YOU
WHEN YOU ARE NOT IN THE ROOM™

02 DIFFERENTIATE | INCREASE OUR VISIBILITY | CLEAR SENSE OF
WHO YOU ARE | BECOME MORE SELF-CONFIDENT

03 1ST STEP RESEARCH GAB BETWEEN PERCEPTION AND PICTURE
PERFECT PERSONAL BRAND

04 VALUES, STRENGTHS, LEGACY, ESSENCE, FUNCTIONAL
& EMOTIONAL BENEFITS

05 CREATE & EXECUTE YOUR PERSONAL BRANDING PLAN
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